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Commissary Awareness Month features 

shopping list full of excitement in May
by Bonnie Powell, bonnie.powell@deca.mil
FORT LEE, Va. – The 2004 Commissary Awareness Month (CAM) shopping list is full, and included on the menu are case lot sales; single service member tours; special Guard and Reserve events; the launch of the Commissary Connection customer newsletter; and the launch of a new marketing program: “Savings You’ve Earned.”

“That’s just a taste of what’s in store for the month of May,” said DeCA director Maj. Gen. Mike Wiedemer. “It really is like a shopping list, except we’re shopping for customers!” Not that there is any lack of customers at commissaries worldwide. “Customers are shopping more than ever,” said DeCA deputy director Pat Nixon. “But sales are not really what we’re all about.”

Since DeCA sells groceries at cost, profit is not a motivation for increasing sales. But more business means greater savings for commissary customers. When business is up, commissary vendors are often motivated to offer lower prices – prices that DeCA passes directly to shoppers. “That’s really what we’re about,” said Nixon. “Our mission is to obtain the lowest prices on quality name-brand products so we can continue to save customers an average of 30 percent or more on their grocery bills.”

“Commissary Awareness Month is all about savings and spreading the word to all authorized shoppers,” said Wiedemer. “It serves as a focal point for celebrating the savings and celebrating the commissary benefit.”

“Extreme” savings are a reason to celebrate for many customers as September’s successful “World’s Biggest Case Lot Sale” is expanded to a second worldwide sale during Commissary Awareness Month in May. Case lot sales routinely save customers 50 percent or more off regular prices for paper products, cereal, canned goods, beverages, cleaning supplies and more. Commissaries have the freedom to schedule their sales anytime during May so customers should check their local commissary web pages under the “Locations” link at DeCA’s Web site - http://www.commissaries.com - to find local case lot sale dates and hours of operation.

(more)
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While visiting the Web site, customers can sign up for the new “Commissary Connection” e-mail newsletter offering commissary news, tips, and Hot Links to Web sites that can steer them to more savings.
Commissary Awareness Month is also the time of year when commissaries make a concerted effort to reach new customers through “show and tell” tours for single service members, new service members and Guard and Reserve families. Reserve forces were granted unlimited commissary shopping privileges by the 2004 Defense Authorization Act signed in November 2003. “Our goal is to make sure every Guard and Reserve family gets the word that the commissary can put money in their pockets and food on their tables,” said Nixon.

“Throughout the year there will be welcoming ceremonies and outreach activities at U.S. stores, and many commissaries will conduct off-site case lot sales. Basically, that’s when we take the store to the Guard and Reserve, offering a taste of what they can experience if they shop at their commissary. It’s a way to introduce them to their benefit and encourage them to shop,” he said. Regular commissary shopping can save about $2,700 annually for a family of four.

The annual single service member campaign in May is geared toward introducing new and single shoppers to their commissary. “Many of our new and single military members don’t realize they can save as much as $700 a year by shopping regularly for their personal items, vitamins and over the counter medicines, snacks and beverages and more,” said Scott Simpson, DeCA’s chief operating officer.

In the past the single service member campaigns have included programs such as Better Opportunities for Single Soldiers, Single Marines and Navy Liberty. The Air Force doesn’t have a formal single service member program, but for the first time, many First Term Airmen centers will be participating in CAM tours. Overall, sign ups for the 2004 program have reached an all-time high of 75.

Commissary Awareness Month ends with a patriotic splash Memorial Day weekend with the launch of “Savings You’ve Earned” on May 27. “This is a brand new worldwide commissary signage and marketing program,” said Simpson. “Savings You’ve Earned should help customers easily identify what’s on sale. The red, white and blue shelf signs, posters, banners, and employee buttons will create excitement in commissaries worldwide - and reinforce commissary savings messages.”

“We want to make sure our customers feel welcome in their commissaries and that they are taking full advantage of the savings,” said Wiedemer. “It truly is savings they deserve – Savings They’ve Earned.”
- DeCA -

The Defense Commissary Agency operates a worldwide chain of nearly 280 commissaries providing groceries to military personnel, retirees and their families in a safe and secure shopping environment. Authorized patrons purchase items at cost plus a 5-percent surcharge, which covers the costs of building new commissaries and modernizing existing ones. Shoppers save an average of 30 percent or more on their purchases compared to commercial prices – savings worth about $2,700 annually for a family of four. A core military family support element, and a valued part of military pay and benefits, commissaries contribute to family readiness, enhance the quality of life for America’s military and their families, and help recruit and retain the best and brightest men and women to serve their country.

